
 

 

[Section 7 of the Act,               

Now Section 27-25-7]:  

      In prior discussions, it was de-
termined the Department would take the 
position the new title insurance act is to 
be enforced through Title Insurance 
Companies. In line with this decision, we 
will enforce Section 7 as being applica-
ble only to title insurance companies. 
Clearly, the obligation in Subsection (a) 
is for the "title insurer" to either "obtain or 
cause its agent to obtain" the statement 
regarding the availability of owners cov-
erage. We anticipate our regulation will 
determine this mandate as only applica-
ble "in a transaction involving the pur-
chase or sale of a fee simple or poses-
sory interest in real property" wherein a 
mortgagee policy is being written. 

 Based on this position, the own-
ers title insurance availability disclosure 
is not required to be provided in transac-

tions in which a mortgagee policy is 
not written. Thus, the disclosure form 
would not be required in the following 
examples: 

-  An attorney, who happens to be 
a title insurance agent, prepares a 
deed but does not handle the 
"closing." 
 
-  A person, who happens to be a 
title insurance agent, handles a 
closing in a transaction in which 
mortgagee title insurance was not 
written. 

 
    A further question that has 
arisen is related to Paragraph (2) in 
Subsection (a) of Section 7, whereby 
the premium of the owners policy is to 
be disclosed. It is the position of the 
Department that it is not necessary to 
disclose all of the different owners poli-
cies that may be available. We under-
stand the intent of the statute to be 
that consumers are to be informed of 
the availability of owners protection 
when mortgagee insurance is provided 
in a sale context. We feel that if a con-
sumer expresses an interest based on 
the disclosure form, the agent may 
then wish to advise the consumer of 
any additional types of owners policies 
that may also be available. 

-ALDOI.org .   Oc t  17 ,  2005.  
www.aldoi.org/currentnewsitem.aspx?I
D=256 
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• Check the privacy policy 
when you submit your ad-
dress to a website.  Al-
ways be familiar with Web 
site’s privacy policy before 
submitting any informa-
tion.  Ideally, a privacy 
policy is a brief, easy-to-
read, comprehensive 
statement of how a site 
collects, uses, retains and 
secures your information.  

Featured Product:  PRISM 

manual reporting and minimiz-
ing the time it takes to produce 
reports. PRISM recognizes that 
an endorsement may be en-
tered after a policy and have 
similar data, therefore the user 

is only required to input mini-
mal data for the endorsement. 
It has been designed with 
maximum user input to accom-

plish minimal keystrokes for 
register data entry. 
  
 PRISM will replace 
the existing Policy Register, a 
Microsoft® Windows-based 
product for non-Stewart pro-
duction systems as well as 
eliminate handwritten policy 
ledgers. Because the tool is 
Web-based, no program in-
stallation is necessary.    
  
 If you would like 
more information on PRISM  
and electronic reporting,  
please call Laura Pell at 1-
866-781-8358. 

 PRISM™ (Policy Reg-
ister Information System Man-
agement) is Stewart’s easy-to-
use, Web-based application 
tool that you, the agent  a 
means to enter policy data 
and report electronically. 
PRISM can be accessed from 
any location via the Internet, 
and is ideal for offices using a 
third-party production system, 
as a stand-alone tool or  can 
be integrated with AIM for 
Windows.  This new tool is 
easy to use and allows you to 
view reports before transmit-
ting policies. 
  
 With PRISM, policy 
information is electronically 
reported directly to the under-
writer, reducing the costs of 

“Most of the things 

worth doing in the 

world had been 

declared impossible 

before they were 

d o n e .  “ 

Louis D. Brandeis  
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 Do you feel like you 
are getting more and more e-
mail from unwanted sources 
everyday?  Unwanted com-
mercial e-mail (UCE), other-
wise known as spam, can be 
annoying, costly and time-
consuming problem for many 
consumers.  Here are some 
tips to help alleviate unwanted 
e-mails in your inbox.  
 
• An e-mail address con-

taining both numbers and 
letters can help prevent 
spam. Many spammers 
use "dictionary attacks" to 
e-mail many possible 
name combinations at 
large Internet Service Pro-

viders (ex: Verizon, AT&T, 
Earthlink...) or e-mail ser-
vices (ex: Hotmail, Yahoo, 
Lycos...), hoping to find a 
valid address.   

 
• Pick an address that is hard 

for spammers to guess and 
not easy for you to remem-
ber.   An e-mail address 
containing both numbers 
and letters can help prevent 
spam. Many spammers use 
"dictionary attacks" to e-mail 
many possible name combi-
nations at large Internet Ser-
vice Providers (ex: Verizon, 
AT&T, Earthlink...) or e-mail 
services (ex: Hotmail, Ya-
hoo, Lycos...), hoping to find 

Internet Helpful Hints 



 

 

 Google Earth is a 3D 
Graphics application using 
aerial photography and satel-
lite images to show views of 
the Earth in detail. It is a vir-
tual globe allowing you to 
see the world as if you were 
flying over. 
  
 In 2004, Google 
Maps merged with the capa-
bilities of Keyhole which al-
lows for much more detail 
within the communities such 
as streets, parks, homes and 
borders.  Using satellite im-
agery, aerial photography 
and GIS information, Google 
can provide a 3D model of 
the Earth and all its contents.  
  
 How long have we 
waited for something like 
this? Not only can we see 
the houses and their approxi-

mate yard space but we can 
get specific driving direc-
tions, with street names and 
an aerial view for those of us 
that need a visual marker 
besides a street name.   
  
 You can search for 
addresses by entering coor-
dinates such as the address 
of even latitude and longi-
tude or simply using the 
mouse to browse to 
a location.  
 There are 
only two setbacks 
however: (1) the 
amount of space, 
memory and speed 
your computer has 
and (2) some of the 
information con-
tained maybe up to 
three years old.  
Luckily, most older 
subdivisions and 

homes have changed insig-
nificantly.  And as far as the 
computer, you will need Win-
dows 2000 and up, a lot of 
disc space with a good high-
speed internet.    
  
 If you are interested 
in Google Earth, go to this 
link to find out more: 
 
ht tp :/ /ear th .google .com/

1. Homestead 

2. Google 

3. Internet 

4. Q,U, W, X, Y, Z 

5. PRISM 

6. Underwriter 

7. Dark 

8. TIPS 

Answers for puzzle 

Google Earth -Search to put the world's geographic information at 
your fingertips.  
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Part 1—Why issue the policy as part of the Closing Package 
Richard A. Bailey       (From the TIPS  presentation “Issuing Policies at the             
                                                              Closing Table and Short Form Policies”) 
1. An increase in business 

over the last five years has 
brought about a slowdown 
in recording documents in 
many Probate offices. 

2. Owners and in many 
cases the loan policies are 
not being issued in a 
timely manner. 

3. The policy is the culmina-
tion of the entire real es-
tate transaction, the con-
tract between Stewart and 

the lender and new owner 
is the policy-the final prod-
uct. 

4. The clients have paid a 
premium for the policy and 
it must be issued, (see 
Alabama Title Insurance 
Act; Cod of Alabama Sec-
tion 27-25-4). 

5. Presumption that If the 
deal has closed then all 
requirements have been 
met and Stewart liable un-

der the policy even if not 
physically issued. 

6. Stewart is getting notice of 
claims even before the 
policy is issued. 

 
To read more go, to Seminar 
Materials at : 
www.stewartalabama.com 



 

 

Established in 1893, Stewart is a technology driven, 
strategically competitive, real estate information and 
transaction management company. 
 

Stewart provides title insurance and related services 
through more than 7,800 policy-issuing offices and 
agencies in the United States and several international 
markets. With headquarters in Houston, Texas, Stewart 
is an expanding global company committed to deliver-
ing state-of-the-art real estate information services, 
software and solutions to its clients and shareholder 
value to its investors.  

Crossword Puzzle (answers on page 3) 
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