
Stewart Title forms New England 
agency services district
Stewart Title Guaranty Co. announced the formation of the Northern New England 
Agency Services District, which will bring together Stewart’s independent title agencies in 
Massachusetts, New Hampshire, Maine and Vermont. Read on for more details, including 
who the company promoted to oversee the districtFor agents across the country, the reality of the RESPA final rule finally set in around November or December 2009. 
Hopes for an implementation delay began to wane industry-wide, and Jan. 1 went from being an unlikely deadline to 
becoming an immediate threat.

For many in the title insurance industry, the regulatory change was partnered with the need to upgrade production 
platforms to support the new forms and processes attached to the final rule. However, for others who had resisted  
technological advancements to date and were working off of legacy systems, the new regime meant a massive  
expense in the adoption of much more sophisticated solutions than what they had been working from before.

“Last year, in particularly in the last couple of months leading up to the changes, was quite hectic on every front 
for existing customers and new customers. Change always is good as it relates to technology. It gives providers an  
opportunity to show what they do and really accentuate some of their necessity in this process. And this was  
obviously a big one,” said Paul Bandiera, chief strategy officer for Plano, Texas-based RamQuest Inc.

The hands of many were forced by RESPA and the necessity that came with it for agents to adopt more advanced 
technologies in their offices. So, as it turned out, the rule that was written specifically to help consumers in the  
home-buying process has also become one that holds unintended benefits for the title insurance industry at-large.

The RESPA push
That benefit did not come cheaply, however, noted Barbara Miller, co-founder, president and chief operating officer of 
Annapolis, Md.-based TSS Software Corporation.

“The value of this benefit must be considered in the broader context of the enormous costs that RESPA reform has 
imposed on the industry at a time when it could least afford such new and additional costs. So, our observation is that 
a significant percentage of settlement services providers have taken a minimalist approach to technology changes,” 
Miller said.

While many may not have yet taken advantage of the options available in the tech marketplace today, Miller said many 
agents rather upgraded to what was necessary to comply with the RESPA final rule.

At the same time the industry accepted that the new RESPA would become a reality, Jennifer Dumas, senior vice 
president of product development and customer care at PropertyInfo Corp., a Stewart company, noted agents also 
realizing the extent of the regulation’s reach and how it would vastly change how they conduct business.

“As people started learning and realizing it was not just a form change, that started making them look to their software 
to handle a lot of the process changes for them. We definitely saw a surge in software sales in the November and  
December 2009 timeframe, Dumas said.
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Technology adoption gains  
ground in new RESPA world

Title agents were forced to upgrade their systems or, worse yet for some,  
purchase entirely new platforms to support the regulatory changes.  

However, the untimely cost became an investment that has many benefits.
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Stewart Title Guaranty Co. announced the formation of the 
Northern New England Agency Services District, which will 
bring Stewart’s independent title agen-
cies in Massachusetts, New Hamp-
shire, Maine and Vermont into one dis-
trict. The district was formed in order 
to optimize efficiency and strengthen 
the service and support that Stew-
art Title provides to title agencies in 
Northern New England.

To lead the new district, Stewart Title 
has promoted Stephen Dinsmore 
as senior vice president and Northern 
New England agency services district 
manager, and James Bilodeau Jr., 
as vice president and Northern New 
England agency services district direc-
tor of sales. Harold Hayes will continue 
to serve as senior vice president and 
northeastern states agency services 
district manager, responsible for 
Stewart’s independent agency opera-
tions in New Jersey, Delaware, Pennsylvania, Virginia, West 
Virginia, Maryland, the District of Columbia, Connecticut and 
Rhode Island.

“Because there is such a high concentration of indepen-
dent agencies in the Northeastern United States, this 

organizational change will allow us to 
give greater oversight to our agency 
network, and in turn lead to continued 
growth and increased profitability while 
providing better service to these title 
agencies,” noted George Houghton, 
executive vice president, agency 
services group for Stewart. “Harry has 
done an outstanding job in provid-
ing leadership over his many years of 
service to Stewart, and with the addi-
tion of Steve and Jim, we are poised 
to continue our success in service and 
support in the region.”

Both attorneys and title industry vet-
erans, Dinsmore and Bilodeau joined 
Stewart in 2007 and bring a wealth of 
knowledge and experience in sales, 
agency relations, underwriting and 
claims to their new roles in establish-

ing new agency relationships and growing those within 
Stewart’s existing network of independent agencies, while 
focusing on the core competencies of the district.

Because there is such a high 
concentration of independent 
agencies in the Northeastern 
United States, this organiza-
tional change will allow us to 
givegreater oversight to our 
agency network, and in turn 

lead to continued growth and 
increased profitability while 
providing better service to 

these title agencies

— George Houghton

Executive Vice President,
Agency Services Group for Stewart
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